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SOLLY SULEMAN
PRESIDENT
Bismillah irahman Irahim.
After the remoteness of the last two years,
the Minara Awards Dinner returns to recognise individuals and businesses that have
succeeded despite all odds. It includes
those who uplifted our disadvantaged communities pre-Covid and during Covid.

Mobs ran amok, blocking roads, attacking
people, and causing death and injury.

Many citizens took the law into their own
hands to protect their lives and property
since SAPS, Metro Police, and security
guards were missing when critically
needed. This further aggravated the ailing
The past two years have brought death and economy that was in an already fragile
destruction in its wake: Covid, looting, riots state. Businesses have still not recovered.
as well as ﬂooding, and the hard-to-forget
load shedding, corruption, and state cap- The Minara Chamber was part of an initiature.
tive called REHOP along with Muslims for
Humanity, AwqafSA, SAMCT, and Albaraka
Covid was unexpected and surreal. Non-es- Bank to support small businesses in the
sential businesses had to close during the Isipingo Area.
Lockdown resulting in millions of jobs lost
and hundreds of thousands of businesses This year (2022) has also been challenging.
closing up.
The effect of torrential ﬂooding in KZN and
ineffective response from the local and
The government’s reaction to the pandemic provincial government was devastating,
resulted in uncertainty in many sectors, aggravated by poor infrastructure mainteincluding the Health sector that couldn’t nance. KZN Residents suffered loss of lives
cope with the ﬂood of patients infected by and destruction to property, impassable
this deadly, unpredictable virus that roads, destruction of bridges, and much
attacked the young and the old. Health more.
workers were overworked and fearful.
The Muslim NGO sector and other commuThe impact on the economy was drastic. nity NGOs have played a phenomenal role
The cost of PPEs and the rush for supple- through all these crises in providing mediments and various concoctions resulted in a cal support, food, clothing, shelter, boredramatic escalation of prices and price holes, and business support.
gouging.
Load shedding has come back with a
The closure of air travel resulted in the vengeance causing further disruption:
entire hospitality industry facing bankrupt- numerous businesses forced to shut down
cy and job losses from which many have still during load shedding, road accidents are on
not recovered.
the rise, continued damage to plants and
equipment, loss of business, perishables
In July 2021, Kwazulu-Natal and parts of rotting, and employers retrenching staff.
Gauteng faced an extraordinary and unbelievable phenomenon. Anarchy, looting and During Covid, the Minara Chamber providdestruction of property and infrastructure ed support, information, and communicaresulted
in
unprecedented
business tion to hundreds of businesses - both
closures and thousands of job losses.
members and non-members - facilitat-
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ed access to funds, ﬁnance, TERS, and
grants,
and
communicated
via
Whatsapp and emails.
The Minara Awards is an opportunity to
showcase, highlight and recognise
those individuals seen as role models
for success. There are many who have
succeeded despite many challenges
and against all odds.
All ﬁnalists are winners. The mandate
of the Independent judges is not only
to identify the ﬁnalist but to pick a
winner in each category.
The Community Builder category has
four nominees. In this category, the
Directors believe that all individuals
have made tremendous sacriﬁces
without any personal and ﬁnancial
beneﬁts. Their families and businesses
are usually impacted, but they selﬂessly serve for the pleasure of the
Almighty.
These
individuals
are
focused on uplifting and improving the
lives of the disadvantaged and downtrodden. They have made a difference
by efﬁciently utilizing and optimizing
donor funds, taking away the stress
from society.
To quote Khalil Gibran “You give but
little when you give of your possessions. It is when you give of yourself
that you truly give.”

The Minara Chamber continues to support businesses through its relationship with Government, Foreign Embassies, High Commissions, Trade ofﬁces,
and Local Investment Authorities; all
providing networking opportunities,
advice and guidance, visa facilitation,
business-to-business support, etc.
We are members of the KwaZulu Business Chamber of Commerce and have
a good relationship with our sister
Chambers.
The awards evening is a celebration of
achievement, success, and highlight of
role models for generations to come.
The Minara Chamber has been in existence for over 22 years. Becoming a
member opens innumerable beneﬁts
to you. You are able share your support
and expertise to emerging businesses,
which need a helping hand.
Let us bridge the unequal socio-economic gap and promote ethical business practices. This ensures entrepreneurship development, job creation,
poverty alleviation, and mentorship to
create a prosperous country.
Join the Minara Chamber and let us
make South Africa a Champion Nation
to achieve its maximum potential.

We need to give thanks to the
Almighty that we have overcome many
obstacles and have survived.

Our country is born of abundant
potential. We need a people-ﬁrst
approach for all our citizens to beneﬁt.

South Africa has gone through much
turmoil. There are substantial challenges that we still face. The high cost of
crude oil and fuel, commodity prices,
travel, and freight costs (due to the
ongoing war in Ukraine); these issues
are not near an easy resolution.
The entire world is feeling the effect of
this unnecessary clash between neighbours.

Thank you for your support which
enables the Chamber to grow, thrive
and make a difference.
Membership for the Chamber is open
to all.
Best Wishes!
SGH Suleman ( Solly)
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WE DID NOT INVENT THE DOOR,
WE JUST Perfected IT
48 Aberdare Drive, Phoenix Industrial Park, Durban
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VICE PRESIDENT MESSAGE
BY FAWZIA PEER
Our history has made us one of the most
unequal countries of the world and inequality
has been linked to everything from increased
crime , high unemployment, poverty shorter
life spans and not surprisingly reduced social
trust. There are many measures of economic
designs that are needed to address persistent
ills properly.
Also the pandemic and its impact has transformed the course of business and of life, and
there is no turning back to the way things
were. We have seen how fast things can
change , and Business leaders cannot afford
to not stay ahead of the trends - Covid 19
showed us this way clearly.
Although it has been difﬁcult two years ﬁghting the pandemic , feeding those who lost
work , and coping with loss of lives , women
have contained the important work of building our society and their perseverance to
inﬂuence positive change and growth.
Many women have made a difference in their
communities leaving their comfort zones to
make the changes required for their calling or
purpose from stable jobs to another , and
from home builders to community leaders. It
has been a difﬁcult path riddled with inequality. What a world women are building with all
the discrimination.
The biggest threat to professionals and their
careers is complacency. It’s no longer the case
that even big businesses are safe and secure,
and in order to be truly successful they must
stay relevant in order to be sustainable.
We women are sometimes too busy creating
careers , looking after families , we need to
think and reﬂect on ﬁnancial decisions we
make and whether they serve our greater
goals and dreams . Many choose to leave
those decisions to their partners or spouses in
the hope that they will make the right ﬁnan-

cial decisions on their behalf. We have to be
aware of our ﬁnancial mindset and learn to be
deliberate around ﬁnancial decisions which
starts with the mindset. We women must
take full accountability for our ﬁnancial
Health.
Sadly research shows that women lack conﬁdence when it comes to investing their
money , and they are mostly risk- averse. It is a
harsh truth. Are we prepared for retirement.
Learn about the different options and retirement plans that are available for us. We don’t
have to be a ﬁnancial genius to get started.
Statistically women live longer than men so
we need to take care of ourselves. To me
ﬁnancial independence is empowering. By
taking charge of your life .
Women are
known to put others needs ﬁrst, but when it
comes to retirement , you have to think of
yourself. Start budgeting and allocate your
Salary more sensibly. The aversion to the risk
of loss can be tempered by increasing our
knowledge and ﬁnding a good adviser.
I want to encourage you to move beyond
household budgeting and start thinking
more broadly about your ﬁnancial future
especially in terms of the long term.
Women could also turn to entrepreneurship
to generate their own income, rather than
relying on their salary. First few years may be
taxing , the ultimate reward of being ﬁnancially independent makes it worthwhile. You
can do it ! Just make sure you plan properly,
and mitigate risk. You need to take ownership
of your own development.
Do not get bedazzled by jobs and options
that don’t serve you.
Fawzia Peer
Former Deputy Mayor
- Ethekweni Municipality.
Vice Chair
- Minara Chamber of Commerce.
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SANS 545

PREMIER’S MESSAGE
BY PREMIER OF KWAZULU-NATAL AMBASSADOR
NOMUSA DUBE-NCUBE
Mr Solly Suleiman: President Minara Chamber of Our economic reconstruction programme is
Commerce
aimed at recalibrating the economic growth
trajectory of the province following the recent
May I take this opportunity to extend my warm storms and the subsequent economic crisis.
greetings to you the President, the Board and
Members of the Minara Chamber of Commerce In this regard our Recovery and Rebuilding Plan
on this important occasion which honours the is anchored on a number of key pillars which are
best in our province among entrepreneurs and as follows:
businesses for 2022.
Agriculture, agro-processing and land Reform
This Minara Business Recognition Awards event
Industrial Development/Manufacturing with
recognizes the dedication, sacriﬁces and hard
great focus on Automotive sector, pharmaceuwork that deﬁne the best among those who
ticals and Clothing and Textile
serve as foot soldiers in the battle of entrepreneurship and business.
Oceans economy with Durban/eThekwini positioned as maritime hub of the African ContiToday we remember the men and women who
nent
risk their all while venturing into new areas of
investment, and who use technological innovaTourism and support Creative Industries, Sports
tion, innate creativity and sheer determination to
and Culture
access new vistas for greater growth and the
development of our province and our country.
Infrastructure development (Economic, Roads,
rail, social, housing, hospitals and schools)
Mr President, you will agree with me when I say
that entrepreneurship is one of the key activities
that are necessary not only for economic growth,
Renewable Energy
but for creating jobs, ending our historically high
levels of poverty and bridging gaping inequality
A thriving Small and Micro Enterprises
among the people of our province.
We therefore welcome the recorded rise in business activity which follows the advent of the While rolling out this plan, at the same time, we
Covid-19 pandemic, the July 2021 unrest, and as will place the people at the centre ensuring that
we recover from the ﬂoods that hit our province the homeless are housed and that business supin April and May this year.
port is consolidated and intensiﬁed. It is however
clear that the objectives of this plan can only be
As an organization structured along Islamic prin- achieved through the combined effort of governciples, the Minara Chamber of Commerce ment working in close collaboration with key
provides a supportive platform for the Muslim stakeholders such as the private sector.
community to conduct business and trade, thus
helping bridge the race and class divide and We thus wish to assure the leadership and memdrive socioeconomic inclusion in our province.
bership of Minara Chamber of Commerce that as
your partner, government remains fully commitMr President we noted that as these recent ted to creating an environment for business to
storms hit our country your members were thrive and for greater economic growth.
among the ﬁrst responders choosing to stand
with the victims and the vulnerable providing We want to see greater and faster growth, and
life-giving and humanitarian support.
together we believe we must do our best to be
the catalysts for a better KwaZulu-Natal.
Some of these admirable men and women are in
the audience this evening and are being On behalf of the Provincial Government of Kwarecognised for their excellence in business. Zulu-Natal I wish to extend our words of congratIndeed, by your actions you have demonstrated ulations to all those who have been nominated
that there can be no business when there are no for the award and those who walk away winners.
sustainable communities.
Congratulations on your well-deserved awards.
We wish you all the best in your future business
Government will continue to focus on the endeavours and as you extend the horizons of
rebuilding critical network infrastructure such as your businesses.
ports, roads and rail that are key to our economy’s
competitiveness.
Together Growing KwaZulu-Natal!
I thank you!
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EDUCATION NEEDS TO IGNITE ENTREPRENEURSHIP
BY PROFESSOR AHMED SHAIKH
GLOBALLY the perennial battle to alleviate
poverty is an enduring one and in this
respect South Africa is no exception. According to Statistics SA almost half of the adult
population in our country is living below the
upper-bound poverty line. While the battle
against poverty has been a difﬁcult one, the
recent Covid-19 pandemic has exacerbated
the situation, especially in terms of poverty
rates, the economy, health, education and
employment prospects.
In addition to the pandemic, the country is
also in its worst economic recession in 100
years. South Africa’s unemployment rate rose
to 32.6 percent in the ﬁrst quarter of 2021
from 32.5 percent in the previous period
(Trading Economics -2021). Stats SA also conﬁrms the ofﬁcial unemployment rate among
youth (15-34 years) was 46.3% in Quarter 1
2021. Millions are at risk of losing their livelihoods.
The combined effects of the pandemic and
economic recession may not only present a
temporary shock, but have lasting implications for poverty rates in South Africa
through its effects on people’s health, education, and employment prospects. Actions
being taken to combat South African poverty
and Covid-19 have proven that, with new
options and renewed commitments, there is
still much that can be done to alleviate poverty.
Indeed, poverty reduction has become a critical issue for almost all sectors of society.
Guided by this new reality, entrepreneurship
and innovation, especially through small
business development has been touted as a
signiﬁcant part of the solution to poverty
reduction. It is now an established fact that
entrepreneurship and innovation generate
the majority of decent and sustainable jobs
and contribute signiﬁcantly to economic
growth, thus enabling a large portion of the
population to move out of poverty.

sez-faire approach to this proposition and has
been lackadaisical in its attitude toward
making entrepreneurship and innovation a
catalyst for action. In essence business education has paid lip service to the creation of
an empowering and inclusive entrepreneurial and innovation ecosystem that can genuinely contribute to job creation, economic
growth and poverty alleviation.
To be truly authentic and relevant in a world
that is riddled with myriad problems and
challenges such as poverty and inequality,
the purveyors of business education have to
forge inclusive strategic partnerships with all
stakeholders, especially local communities
that host them.
For example, Regent Business School (RBS)
besides forging close ties with all its stakeholder communities through its business
education, research and outreach programmes has held steadfast to its mission
and made considerable investments to
create an entrepreneurial and innovation
ecosystem to support the many facets of
small business development for poverty and
unemployment alleviation.
As part of this initiative, RBS has established
Regent Enterprise Development Hub (redHUB), an accelerator which has leveraged the
institution’s iLeadLABs or national technology hubs and harnessed its academic,
research and outreach intellectual property
to champion entrepreneurial development.
The redHUB’s mission is to provide impactful
education, training and mentorship for aspirant and creative entrepreneurs by nurturing
their disruptive and innovative skills using
resilient and anti-fragile strategies.
Professor Shaikh is an academic and
researcher and managing director of
Regent Business School. He writes in his
personal capacity.

Sadly though, until recently, business education has adopted a theoretical and lais-
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THE (R)EVOLUTION OF HUMAN RESOURCES
BY NASEEM KATHRADA
The Human Resources function is
sometimes treated by smaller and
medium size businesses as a
pariah or a reluctant indulgence
to appease legislative or labour
force requirements. The reality is
that a strategically aligned HR
function can and should play a
pivotal role in the success of any
organisation.

work. All of this is driven by the
way companies get things done
and how they treat their people,
which are fundamentally HC
issues.

The responsibility for organisational excellence therefore lies
ﬁrmly in the ambit of HC.
Drawing from the 3 roles deﬁned
for HC from the quote above by
Jason Lauritsen, in his small-im- Jason Lauritsen, companies must
provements blog suggests that:
encourage and empower their HC
team to help deliver organisation“The work of human resources is al excellence in the following
profoundly important. Employees ways:
depend upon HR to ensure
fairness, safety, and opportunity. The Human Capital department
Managers need HR for guidance must be at the forefront of creatand support. Leaders rely on HR ing an environment that encourto facilitate a culture and work ages employee commitment and
experience that supports organi- the ability to deliver to their full
zational progress.”
potential. This is done by HC
championing the concerns of staff
This suggests that the Human by ensuring that management
Resources function plays a role in understands and takes cognirealising the operational, manage- sance of these concerns. It
rial and strategic objectives of requires an empathetic HC team,
organisations.
and one that understands the
broader strategic objectives of the
The evolution of “Personnel” to organisation.
“Human Resources” to “Human
Capital” Management is not The Human Capital function must
merely a case of improving also fully understand the way
semantics. Whilst Personnel Man- work is organised and executed. It
agement was largely focused on must ensure efﬁcient administraemployee administration, Human tion of staff, provide the right
Resources
Management talent and manage the continurecognised the humanity of ous upskilling of talent. In this way,
employees.
HC is able to provide the support
that management requires in
More recently, the value of their push for excellence.
employees has been raised from
“resource” to “asset”, and Human Human Capital must be given a
Capital (HC) has become the more seat as a strategic partner in the
acceptable designation and will EXCO or Board of all companies. It
be the preferred description used is the only way to ensure successin this article. This evolution has ful transfer of strategic decisions
also necessitated a rethink of the to the shopﬂoor. Not only will HC
role of HC.
provide insight into the needs of
employees (as alluded to in point 1
It is no secret that the events of above), but HC can also aid the
the recent past, both internation- ﬂow of information from top to
ally and locally have resulted in bottom in a way that has sustainvolatile, challenging and competi- able impact.
tive environments that demand
organisational excellence. Any Any attempt at developing a
efforts at achieving excellence culture of continuous improverequire a focus on continuous ment and excellence requires HC
improvement and learning, quali- to play the role of change agent,
ty, creativity, innovation and team- and companies need to embrace

the idea that the Human Capital
function has transcended from
compliance ofﬁcer to strategic
partner.
Drawing from the 3 roles deﬁned
for HC from the quote above by
Jason Lauritsen, companies must
encourage and empower their HC
team to help deliver organisational excellence in the following
ways:
1. The Human Capital department
must be at the forefront of creating an environment that encourages employee commitment and
the ability to deliver to their full
potential. This is done by HC
championing the concerns of staff
by ensuring that management
understands and takes cognisance of these concerns. It
requires an empathetic HC team,
and one that understands the
broader strategic objectives of the
organisation.
2. The Human Capital function
must also fully understand the
way work is organised and executed. It must ensure efﬁcient administration of staff, provide the right
talent and manage the continuous upskilling of talent. In this way,
HC is able to provide the support
that management requires in
their push for excellence.
3. Human Capital must be given a
seat as a strategic partner in the
EXCO or Board of all companies. It
is the only way to ensure successful transfer of strategic decisions
to the shopﬂoor. Not only will HC
provide insight into the needs of
employees (as alluded to in point 1
above), but HC can also aid the
ﬂow of information from top to
bottom in a way that has sustainable impact.
Any attempt at developing a
culture of continuous improvement and excellence requires HC
to play the role of change agent,
and companies need to embrace
the idea that the Human Capital
function has transcended from
compliance ofﬁcer to strategic
partner.
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SALA AM FOUNDATION: USING AGRICULTURE
AS THE CUTTING EDGE OF HUMANITARIANISM
BY AZHAR VADI
At Salaam Foundation, we want
to change the way humanitarian assistance and developmental projects impact upon the
lives of those in unfortunate
circumstances. Despite our call
for change we do acknowledge
the need for emergency relief
and the traditional food parcel
or aid package, but we want to
do things differently and break
out of the paradigm of reference set by so many others in
the humanitarian space.
Salaam Foundation has a
long-term vision of producing,
managing and facilitating the
actual source of food and nutrition, creating a safety net of
food sustainability and resources to address the needs of
hunger and impoverishment
and other developmental projects. In short, we are harnessing
the value of agriculture, with
the aim of being able to activate
an entire chain of production
from the ﬁeld, through the
processing phase and delivery
to ﬁnally reaching the plate of a
person in need. We are cognizant and know very well the
amount of effort and determination this will take, particularly
from a young and stretched
team that we are, but we are
also convinced that given the
era we are living in, with changing climate patterns, increasing
polarization of nation states,
ineffective governments and
global instability, establishing
food security should be a
number one priority for any
society.
And this is exactly what Salaam
Foundation has started and
wishes to expand in years to
come. We are all aware of the
Prophetic exaltation towards
participating in the agricultural
sector. Anas ibn Malik (May
Allah be pleased with him)
reported: The Messenger of

Allah (peace and blessings be
upon him) said, “Even if the
resurrection were established
upon one of you while he has in
his hand a sapling, let him plant
it.” Musnad Aḥmad With this as
the basis of our philosophy at
Salaam Foundation, we have
engaged with communities
across South Africa, Africa and
internationally with farming, be
it livestock or fresh produce, as
the hallmark of our endeavours.
In a unique venture that sprung
out of Covid 19, we have established an urban garden using
hydroponic, aquaponic and
ground planting sites from our
very own ofﬁce plot located at
92 Xavier Street, Robertsham,
Johannesburg. This space measuring not more than 300
square metres has managed to
produce spinach, kale, coriander, beetroot, chillies, chard and
beans creating up to 1000
bunches of veg monthly during
the warmer seasons. In the Free
State, Salaam Foundation has
established a cattle rearing
farm. We are currently distributing around 10 000 meat meals
per month and we expect to be
able to fully service this requirement directly from the farm
within the next 2 years. Further
aﬁeld in Lesotho, Salaam Foundation, has assisted in the setup
of a skills training centre and
musallah in the Morija region,
about 40km south of the capital, Maseru. The centre is based
on the principles of agriculture
where we are empowering the
community with farming tools
and equipment to enhance
their capacity and add value to
the land they are working on.
Proﬁts from the vegetables
produced go towards supporting the local coordinators and
ﬁeld workers. Our ﬂagship project in south Yemen is another
classic example of how we plan
to use agriculture as a means of
development. In consultation

with leading Islamic scholars in
the region, we have now been
tasked with purchasing farm
lands and setting up a waqf
project to grow cash crops such
as wheat or sorghum. The profits from the enterprise will then
be used to enhance our agricultural capacity as well as fund
programmes
for
orphans,
widows, and those in need. In
Syria, refugees have settled in
the northern border areas and
are now likely to establish new
towns and populated areas in
this region. We are now planning on supporting family
gardens and small-scale farming operations to enable people
to produce their own food and
create their own bartering and
selling markets. Out in the
island state of Madagascar,
locals suffering from three years
of debilitating droughts in the
south have also reached out to
us for agricultural assistance as
well. The dry weather has been
followed up swarms of insects
and farmers needs pesticides
and modern equipment to help
them in their quest for food
sustainability. When we delivered 35 tons of aid in August
2022,
the
communities
welcomed the help. But the
little we shared hardly made
any difference to the situation in
the long run. What they need
and what we have seen through
experience is agricultural assistance to beat the food crisis.
This is what Salaam Foundation
stands for and this is a journey
we hope you will join us on.
Follow us on Instagram @salaam_foundation for the latest
updates or www.salaamfoundation.com

Azhar Vadi is a Director at
Salaam Foundation, supported
by fellow Directors Fatima
Sookharia and Zaheer Pahad.
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Salaam Foundation is a leading humanitarian
and developmental non-profit organisation
in South Africa.
We have a keen interest in the agricultural
sector as a driving force for change in society.

#ChangeTheWorld
Our focus is to create employment through sustainable
farming. In SA we provide 10 000 meat meals per month
through our efforts.

SOUTH AFRICA

Our reach also extends to countries like Yemen,
Madagascar, Syria, Chad, Palestine and Lesotho aimed
at bringing to the fore the plight of those that are otherwise forgotten.

DONATE TO:
Snap here to donate

Salaam Foundation | FNB
Acc No: 626 691 476 65 | Branch: 250 737
Ref: Project name + your name (zakat/lillah/sadaqa)
18 A certificates available where applicable

072 122 8400

081 706 4622

fatima@salaamfoundation.com

www.salaamfoundation.com

TOUGH ECONOMIC CONDITIONS
REQUIRE TOUGH ACTION
BY MUFTI ZUBAIR BAYAT
As the economy bites harder, businessmen all
over are crying out: “Business is bad!”
High overheads, cut throat competition, poor
marketing, outdated business models, bad
business practices, monopolising by cartels,
bad debts, etc. These are some of the many
challenges faced by desperate and frustrated
Muslim businessmen.
The heart goes out to them. After all, these are
the very people who have been the mainstay
and major support for Islamic activities in our
country, and overseas as well. It is they who
have generously contributed to the building
and upkeep of Masjids, Madrasahs and other
Islamic institutions.
INTROSPECTION
What possible solutions could be adopted to
overcome some of these challenges and
issues?
As an initial step, deep reﬂection is required.
Steps towards restrategising are needed.
These quiet times are an opportunity for introspection. The objective must be to take a long
and hard look at the causes of the weaknesses
and failings of our businesses. What went
wrong and how? Can it be rectiﬁed and how
soon? What are the steps to take towards
this? Our earlier generation of businessmen
were quite successful and prosperous in business, yet they didn’t have much formal education, but they did well. They were faced with
heavy odds and obstacles in the process of
conducting their little businesses, yet they
managed to build up little 'empires' for their
successors. What were the sound principles or
golden rules they had adopted? They certainly had a formula for success. What is that winning formula? This is what needs to be comprehended and adopted. A sampling of some
of these follows hereunder. But the outcome
is not achieved only through theory, action
and practice is what is required!
INTENTION FOR BUSINESS
What is the intention for doing business? It is
not about only enriching oneself and living
'the' life. There are many noble intentions to
form. One of the most important of niyyahs
(intentions) is to earn a halal living to support
one's self, family, the poor and the Deen of
Allah. Another conscious intention should be

to create employment and thereby assist
people to put food on their tables for their
families. Do good intentions make any difference? Our Beloved Rasul (Sallallahu Alaihi
Wasallam) mentioned: “Every act will be
judged by its intention!” Good intention good results. No intention - no results. Bad
intention - bad results. So the ﬁrst step is to
formulate correct intentions every morning
and see the desirable results.
SHARIAH COMPLIANCE
Our businesses are supposed to be operated
in accordance with the rules and laws of
Islam, referred to as Shariah compliance.
There should be an effort to adopt these in
totality. Engaging a learned scholar to do an
appraisal of one's business is an important
starting point towards this end. Follow the
recommendations fully by attempting to
rectify any matters that are incorrect. Undertake regular oversight of the business and try
to ensure Shariah compliance at all times.
HONESTY, INTEGRITY AND CERTAIN GOOD
PRACTICE
Strive to be an honest and scrupulous businessman of integrity and honour. Avoid any
deceitful ways. Do not ever cheat.
Don't break promises and do not contravene
undertakings - whether verbal, written or
implicit. Pay on time.
Give charity regularly. Charity is not only for
good times, but even in ‘rough and tough’
times.
Maintain good customer relations. Be polite
and respectful and considerate towards
clients. Gladly grant a refund or do an
exchange. Don't aim for exorbitant proﬁts. Be
fair, reasonable and considerate.
Try to manage overhead costs as best as possible. Strive to improve the business by adopting new and better ideas.
Treat staff and employees with respect and
kindness. Pay them a decent living wage. Do
not exploit them.
Shun maliciousness towards business competitors and do not attempt to cause them
harm, as it could rebound.
Finally, do your best to follow the example of
our noble Prophet (Sallallahu Alaihi Wasallam)
as a businessman and earn huge 'proﬁts' in
both worlds!
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MOTALA PERFUMES
YOUR PARTNER IN FRAGRANCE

State of the art
perfume manufacturing
facility
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LOGO

Complete private label
perfume manufacturing
solution for Africa

info@motalaperfumes.com
www.motalaperfumes.com

ESTABLISHING YOURSELF
BY AHMED SEEDAT
Ahmed Seedat – CEO of Vector Preservation of Wealth Making a
Consulting - shares ﬁrst-hand Global difference is my vision.
experiences on how to establish
I go about preserving wealth
yourself.
through talks, publishing books,
In my case, Vector Consulting social media, and ﬂyers. These
was conceptualised in 2005 after give me the direction of how I will
experiencing
two
deﬁning achieve my goal.
moments.
Then you know how to execute.…
The loss of my sons Zacharia and that is your Mission and purpose.
Muhammed in two separate
Authenticity: We need to be
incidents.
I had lost the will to live … to carry authentic as individuals. To
on after my sons passed away. I succeed, focus on a niche market
felt that Allah SWT was at war and what you are doing.
with me.
This authenticity should reﬂect
I was in a depressive state, taking your personal life, belief system,
decisions that were not in the and emotional and mental
business's best interest, my staff stamina. These characteristics
and myself. As a result, I made will build a sustainable business.
mistakes that forced me to sell
Passion: Everyone around you
the business.
must feel your love for your
Then I decided to go into consul- service or product. Everyone
tancy to regroup and regather should recognise that you have a
purpose; who knows where he
my thoughts.
comes from and knows exactly
I would not want anyone to expe- what he is talking about?
rience what happened to me.
Family businesses are the back- Connect with people using the
bone of any country's economy. KISS communication approach –
They are the mainstay of our viz Keep it SIMPLE and Straight.
The information you convey
NGOs and society.
should ensure that the person on
Hence my desire to share my the other side understands what
experiences to help entrepre- you are saying verbally and
neurs and professionals succeed. non-verbally. Ease of underVector Consulting started infor- standing you build sustainable
mally when I began speaking to businesses.
people.
Communication is the glue. It
There are my suggestions to help keeps you connected with your
your business or career succeed: customer. The words you express
yourself keeps your business
together.
1. Have a vision and Mission
2. Authenticity
3. Passion
4. Connect with people
5. Disseminate quality informtion.
6. Be happy with what you are doing.
7. Seek knowledge and team up
with experts.

Disseminate Quality Information
Customers will appreciate that
you know your product or
service, and you exude conﬁdence in what you are doing.

The quality of information and
discussion will make you an
You are setting a Vision and authority on the product or
service. When this happens, you
Mission.
I Realised one thing in life - you become relevant in society and
must have a vision. You must the people around you.
know what direction you are
going and what I want to Providing exceptional service is
the next step in the success of
achieve.

your
business
which
then
becomes sustainable. It also
means that you built good relationships.
Once this happens, people start
believing in the information and
product that you have. They have
empathy for you, and your
authenticity increases.
Be happy at what you are doing
You must be happy at whatever
you do and on your terms.
Whether one is a driver, lawyer,
or accountant, while establishing
yourself, you know the rules of
the game played.
Seek knowledge and team up
with experts.
At the age of 40 I went back to
university because there was a
gap in my life.
I found myself engaging people
half my age. By collaborating
with them and building relationship, I realised that to succeed in
your ﬁeld, you must become a
specialist.
This means working with diverse
types of people who are also
specialist in their ﬁelds. I engage
with shariah scholars, lawyers,
advocates, auditors, accountants,
psychologists and even coaches
in unusual parts of the world.
Learning from them enabled me
how to address a problem and
ﬁnd a solution. You are putting a
structure together. Your offering
becomes of a higher standard.
We work as a team. In the
process we ﬁnd we are ourselves
are learning
About the author: Ahmed Seedat
has shaped the how to succeed
handbook series for every Family-Owned Business, “Preservation Of Wealth” A guide to managing your family business.
Which entails experience gained
through working in his family
business, and the CEO at Vector
Consulting, which assist Family’s
move from a person driven to a
process driven business , and set
them on a path to success.
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WHO WE ARE
The Standard Bank Group is a financial institution that offers banking and financial services
to individuals, businesses, institutions and corporations in Africa and abroad.
Our strategy is to become a future ready platform organisation. In order to do this, the Group has made some internal
structural changes.
The Group has three core client segments. These client segments are Consumer & High Net Worth Clients; Business and
Commercial Clients and Wholesale Clients. The client segments will serve our clients using all the physical and digital channels
that our clients prefer. Our structure also includes an Innovation capability to generate future-ready solutions and new
business models.

WHY WE MATTER
We are the largest bank in Africa by Assets, our business activities have social, economic and environmental (SEE) impact,
in the economies and communities in which we operate.

OUR STRATEGY
Our strategy aims to deliver inclusive and sustainable growth, and it acknowledges that transformation is not just about
numbers; it is also about positively impacting livelihoods. We are committed to upholding the commitments of broad-based
black economic empowerment (BBBEE) because it is an integral part of ensuring socioeconomic transformation in our society
and a condition of our legitimacy and social license to operate in South Africa.
As part of our business strategy, fostering ﬁnancial inclusion through job creation, enterprise development, and economic
expansion is central to our operations. We are committed to assisting individuals in building long-term wealth through saving and
investing, thereby ensuring that we ﬁnance economic activity that is productive. This is the foundation of our bank’s proﬁtability
and sustainability.
We have revised our strategic priorities to align with the operating environment and our strategic positioning to clarify the
actions required to achieve our mission.
These strategic priorities are:
• Transform client experience
• Execute with excellence
• Drive sustainable growth and value.

In transforming the Group, we will become:
• Truly human – Providing services, solutions and opportunities that our clients and employees need to achieve
growth, prosperity and fulﬁlment.
• Truly digital – Serving clients predominantly online, processing in the cloud, embracing open innovation
underpinned by data and insights.

WHAT WE DO
We are a bank that supports business owners and individuals. With our innovative business solutions, we can help you launch,
manage, and expand your company and cater for your personal needs:
• We have Wealth liaison ofﬁces in London, Jersey, Mauritius, Nigeria, Kenya and South Africa.
• We are experienced and well researched in emerging African markets and offer informed investment advice based on
ongoing analysis.
• Excellent banking services, with our universal banking capabilities fully equipped with skills to ensure great
customer experiences.
• We bring value to our clients by ensuring that we transform our clients’ experiences through client focus and engagement.
• We execute our services with excellence to ensure efﬁciency and resilience through operational excellence
and risk conduct.
• We are enthusiastic on driving Africa’s growth and sustainable value; this is why we are active and in full operation in
20 countries in Africa and in markets outside Africa.
• We operate as a platform business where our ecosystems’ approach assist us in providing unlimited solutions in major
industries such as health, mobility and education.
• Cross-border capabilities within and outside Africa.
• Leveraging the shareholder relationship with the world’s biggest bank, the Industrial and Commercial Bank
of China Limited (ICBC).
• We are truly digital and truly human. To commit to this, we make use of data driven insights to make impactful decisions
for our clients and business. We connect individuals, businesses and governments in, for and across Africa to
opportunities that move them forward.
As a Group, we have a very clear sense of our purpose and goals, and there is an abundance of evidence that this sense
is shared by you, our clients and our investors.
After starting our journey almost six years ago, we have committed ourselves to adding value to our clients by bringing them
innovative Shari’ah Compliant financial services and products. We strive to serve our clients with excellence and prestige.

For more information on Shari’ah Banking visit www.standardbank.co.za or email us at shariah@standardbank.co.za
Authorised financial services and registered credit provider (NCRCP15). GMS-20623 08/22
The Standard Bank of South Africa Limited (Reg. No. 1962/000738/06). It Can Be is a registered trademark of The Standard Bank of South Africa Limited.

THE IMPACT OF MEDIA AND CHOOSING
A PLATFORM TO SUIT YOUR BRAND
BY SHAMSHEER KHAN
Can you imagine a world without newspapers, the internet or even smart phones?
Imagine yourself practicing mass communication a few centuries ago…among your
options of communication would be smoke
signals, rock art paintings, public theatrical
performances etc.
Mass communication has evolved into new
forms and pathways as humans keep seeking to ﬁnd more efﬁcient ways to reach audiences in 2022 and beyond.
More current research tells us about the
impact and reach of media, so far reaching
that toddlers are said to consume media at
levels similar to teenagers and who would
have thought that over 60 year olds would
make up approximately 11% of media consumers on TikTok in 2022.
We can never underestimate the inﬂuence of
media marketing as media synchronizes
sound and/or imagery to intrigue the 5
senses of the consumer.
Radio for example has remained one of the
powerful mediums of media for a reason, this
legendary platform is described as the “theatre of the mind”, it resonates with its audience to create a deep connection between
the presenter and the listener. On these
traditional platforms, powerful dramas have
been played out to communicate and shape
societal behaviours to broader communities;
live programmes provide an opportunity to
share conversation and create a connected
community via call in participation.
Social media on the other hand offers the
opportunity for quick mass connection
through text, tweets, WhatsApp bc or targeting the algorithms of Facebook and Instagram. Social media is effectively used to
reach large mass audiences by individuals,
inﬂuencers and brands; political ambitions
are realized by using the reach and speed of
social media; citizen journalism has the
power to inﬂuence as we see platforms successfully used to lead political rallies or uprisings. Alternative media has been able to use

these same platforms to challenge traditional narratives and amplify counter narratives
to what circulates in the mainstream arena.
South Africans in particular have been able
to enjoy an abundance of media freedom in
our young democracy with a variety of public
and independent media platforms. Information distribution of Covid19, the July unrest,
state capture are some of the instances
when media showed its inﬂuence and the
important role it plays in inﬂuencing civil
society.
Your selection of media would depend on
your need,
Apart from the power and inﬂuence of
media, there is also the opportunity for
investment in media for business owners.
Media advertising is still relatively inexpensive in South Africa, with the opportunity to
be innovative. One of the best ways to connect directly with a consumer is via the
power of audio/visual. Media bridges the gap
between business and consumer and if
targeted correctly it’s a winning solution.
Media houses are in positions of inﬂuence as
they create a connection with consumers
who place their conﬁdence in the medium.
Hearing or seeing brands, products and
services being advertised on their favourite
platform creates an afﬁliation/trust with the
advertised brand, product or service. It’s
proven through data studies that radio and
digital are still preferred platforms of advertising means. The success behind any great
advertising campaign is to ﬁnd an experienced media with the correct demographic
that is able to architect a powerful message
that will resonate your brand/service with its
audience.
In concluding, while media remains the most
powerful tool of communication, be conscious of the media that you choose to
attach your brand/service to, identify the
values of the media platform.
Hfdh.Shamsheer Khan
Salaamedia
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the Pam Golding Way

Passionate about people and property, we are here to assist you with any of
your property needs : Buying, Selling, Renting & Letting.

Specialising in residential and commercial property, our Property
Specialists are people you can trust to deliver you Remarkable Results,
the Pam Golding Way
Scan the QR Code to select one of our offices and
view our newest & available properties

HALA AL CERTIFIER OF CHOICE IN FRANCHISING
- THE FRANCHISE MODEL
BY EBRAHIM LOCKHAT, PR OFFICER
Franchising is not a new concept but a progression from as far back as feudal times. Today, franchising occurs in a multitude of industries. Franchisors (companies granting rights to their businesses) and franchisees (the independent businessmen) are in partnership together in industries as diverse as retail stores, hotels, automotive
repair and service centres, restaurants and
take-away foods, ﬁlling stations, real estate agencies, boutiques, hairdressing salons, mobile
phone services, computer stores, cleaning and
security services, gymnasiums etc.
It offers both parties beneﬁts in that the Franchisor is able to raise capital for expansion without
giving up equity and getting the dedicated
service of the franchisee who in return is able to
beneﬁt from the franchisor's name, product,
merchandising marks, advertising, expertise and
buying power etc.
It is a proven successful business model with over
48 000 franchise outlets in our country with an
estimated turnover of R721 billion, equivalent to
15 % of the total country’s GDP. Its 811 franchise
systems support over 48 000 outlets operated by
franchisees who in turn employ close to 400 000
people.
COMPATIBILITY WITH ISLAMIC VALUES
This form and style of business, reliant on explicit
disclosures, mutual agreements and co-operative
management is in line with Islamic values. Islam
accords a very high status to the merchant
because of the leadership role he plays in society
in service delivery, wealth and job creation,
empowerment and Da’wah.
The Noble Quran states, "O you who believe! Be
conscious of Allah and be among the truthful...(Surah 9 Verse 119)
The Prophet Muhammad’s (peace be upon him)
life was one of meticulous honesty and scrupulous dealings on both a personal and business
level to the extent that even his enemies would
trust him. Hence, he was known as, "the Trustworthy" and "the Truthful one".
Muslims in South Africa have readily embraced
this model with the number of players far exceeding the demographic proﬁle of two percent of the
population in sectors such as fast food and
service station outlets, Alhamdulillah

before with two breadwinner families. For the
working family the idea of cooking a full meal
from scratch at the end of the days doesn’t cut
the mustard at most times. With smaller minimalist kitchens and combined incomes, the
appeal of ordering instant and tasty meals delivered swiftly is a welcome relief.
The fast food industry in keeping with the ideology of all things fast has capitalized on this need
with innovations such as express drive-throughs,
sophisticated preorder systems and home deliveries etc. There are an estimated 5,000 fast food
stores in the country.
SANHA EXPERTISE
SANHA as one of the country's leading global
Halaal certiﬁers has over the years collaborated
with many global and local franchise brands. It
has invaluable experience in the certiﬁcation
process of this sector and is the certiﬁer of choice
to most South African franchise brands.
Its certiﬁcation of the fast food and restaurant
industry is based on a stringent monitoring and
auditing system of every link in the chain, beginning with the Franchisor who controls and
dictates every aspect of the process to the franchisee at the end of the chain. The franchise company is required to make full disclosures and
enter into an agreement with SANHA which
binds the franchisor to a host of conditions
inter alia:
To ensure that all suppliers to the chain are
Halaal approved;
Not to introduce any new item to the store
without obtaining express approval of SANHA;
To only supply certiﬁed/approved products to
store;
Halaal franchise options only be given to
stores that have consistent daily authorized
Muslim supervisory control.

Many franchise brands welcome this principle as
added value and reap the beneﬁts. In choosing
SANHA as their logical certiﬁer of choice, they are
secure in the knowledge that they are upholding
the highest standards of Halaal.
THE PREFERRED MARK OF HALAAL ASSURANCE
BY MOST FRANCHISE BRANDS

FAST FOOD FOR FAST PEOPLE
Today people are working longer hours than ever
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PAST AWARDEES
Name

Category

27 Four Investments

Business entity 2016

Abdul Razak Moosa

Businessman and Philanthropist

Abdul Sattar Dada

Businessman and Philanthropist

Abed Karrim

Community Builder 2016

Aboo Baker Dawjee

Journalist and Activist

Aboo Baker Suleman Tayob

Businessman and Philanthropist

Adam Habib

Leadership 2013

Afzal Khan

Educator and Performing Artist

Ahmed Jaﬀer (Marhoom)

Professional Achiever 2016

Ahmed Kathrada

Political Heritage 150 year celebration

Ahmed Mahomed

Businessperson 2018

Ahmed Moosa Pandor

Community Builder 2014

Aisha Dimpho Majogo

Businesswoman 2018

Albert Luthuli

Lifetime Achievement 2012

Amina Chipeta

Businesswoman 2017

Aziz Hassim

Arts and Culture 2014

Bakers Tankers

Business 2017

Capital Group

Business 2018

DR A.V Mahomed

Lifetime achiever 2018

Dr EK Seedat

Professional Award 2012

Dr Faisal Suleman

Medical Doctor and Media Activist

Dr Firoz Osman

Medical Practitioner and Media Activist

Dr Goolam Mahomed Hoosen

Physician and Community Activist

Dr Mahomed Adam

Doctor and Philanthropist

Dr Najma Mahomed Environmentalist

Professional Achiever 2018

Dr Reza Mia

Young Entrepreneur 2017

Dr Ridwaan Mia

Young Achiever 2012

Ebrahim Mahomed Moosa

Businessman and Humanitarian

Ebrahim Siddi Osman

Educator and Community Leader

Faizal Motlekar

Business 2015

Fathima Dawood

Advocate

Fatima Chohan

Political Heritage 150 year celebration

Fatima Hassim

Professional Achiever 2017

Fatima Vawda

Woman Achiever 2012

Fawzia Ismail Peer

Professional Achiever 2014

Fawzia Peer

Political Heritage 150 year celebration
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Former Ambassador Ebrahim Rasool

Leadership 2014

Former Deputy Minister Yunus Carrim

Political Heritage 150 year celebration

Former Deputy Minister Enver Surty

Political Heritage 150 year celebration

Former Mayor Yusuf Bhamjee

Politician and Academic

Goolam Ballim

Business Executive

Hafsa Moolla

Educator and Social Worker

Haniefa Bi Allee

Community Builder 2015

Hashim Amla

Young Achieve2013

Imtiaz Ismail Sooliman

Doctor and Humanitarian

Iqbal Khan

Journalist

Iqbal Surve

Business Achiever2013

Ismail Dockrat

Professional 2015

Ismail Mahmood

Business Achiever 2014

Ismail Valli

Businessman and Entrepreneur

Judge Achmat Jappie

Leadership2015

Judge Zak Yacoob

Professional 2013

Late Dawood Ngwane

Attorney

Late Deputy Minister Ebrahim Ebrahim

Political Heritage 150 year celebration

Late Dr Don Mattera

Lifetime Achiever 2017

Late Dr Hoosen Haﬀejee

Lifetime Achiever 2015

Late Dr M M(Chotas) Motala's

Medical Doctor and Political Activist

Late Essop Ahmed Timol

Social Worker and Humanitarian

Late Essop Kajee

Community Builder 2012

Late Farid Choonara

Community Builder 2017

Late Fatima Meer

Activist and Professor

Late Hajiyani Ayesha Ahmed Mohamed Lockhat

Community Worker

Late Ismail Kathrada

Politician and Philanthropist

Late Mahomed Jajbhay

Law

Late Minister Roy Padyachee

Political Heritage 150 year celebration

Late Monty Naicker

Political Heritage 150 year celebration

Late Saﬀee Siddique

Arts and Culture 2012

Late Yusuf Talia

Young Achiever 2014

Mac Maharaj

Political Heritage 150 year celebration

Minister Ebrahim Patel

Political Heritage 150 year celebration

Monty Naicker

Lifetime 2014

Moosa Mahomed Paruk

Business and Philanthropist

Nazeem Alli

Businessperson 2016
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Nuraan Osman

Community Builder 2019

Pria Hassan

Businesswoman 2016

Professor Quraisha Abdool Karrim

Academic Excellence 2012

Professor Salim Abdool Karrim

Academic Excellence 2012

Riaz Haﬀejee

Businessperson2017

Riaz Moola

Young Entrepreneurs 2016

Saber Ahmed Jazbhay

Attorney and Constitutional Law Specialist

Sabiha Essack

Professor of Pharmacy

Saﬀura Khan

Educator and Social Activist

Safy Group

Business 2019

Sayed Hoosen Mia

Businessman and Philanthropist

Sayed Salman Nadvi

Professor

Shahida Cassim

Professor

Shameel Joosub

Business Executive

Shaykh Saleem Banda

Community Builder 2018

Suleman Beemath(Solly Manjra)

Businessman

Suleman Dangor

Professor

Suleman Noor

Business and Philanthropist

Sumaya Khan

Civil Servant

Taskeen Adam

Young 2015

Uzair Esack

Young Achiever 2019

Walter Sisulu

Lifetime 2013

Yackoob Kassim Seedat

Professor Of Medicine Emeritus Professor

Yasmin Bacus

Civil Servant

Yunus Moosa

Businessperson 2019

Yunus Suleman

Professional Auditor

Yusuf Abramjee

Leadership 2012

Zainab Paruk

Young Entrepreneur 2018

Zakia Salod

Professional achiever2019

Zakierah Palekar

Businesswoman 2019

Zora Noor

Community Builder2013
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BUSINESS ENTITY FINALISTS
NATAL BOX FACTORY
Natal Box Factory was established in 1944 by the
Suleman Family. This family owned business was previously situated in Sidar Road, Clairwood, Durban, during
the 1940's and subsequently relocated to 82 Old Main
Road, Isipingo Rail in the 1970's. The company has been
in business for approximately 72 years and has been
passed on from one generation to the next. Through the
years, the Suleman family have mastered the skill and
art of pallet manufacturing and have dominated the
packaging industry. Not forgetting our corporate social
responsibility As a responsible BEE level 1, South African
enterprise, we have identiﬁed certain social imbalances
that plague society and have structured programs
aimed at uplifting and improving the lives of our fellow

South Africans These include, but are not limited to the
supply of timber and boards for the construction of
wendy houses and dwellings in informal settlements, in
Isipingo and the neighbouring Umlazi area. Job creation
for members of our community by imparting of skills to
unskilled individuals which also includes First Aid Skills,
the use of specialized machinery. Our waste products,
such as saw dust and wood shavings, are used by subsistence farmers both for animal feed as well as fertilizer for
crops. Timber is supplied to budding entrepreneurs to
assist them in developing their business, this includes
the supply of timber to those manufacturing dog
kennels, wooden ﬂoats, decking etc.

REGENT BUSINESS SCHOOL
REGENT BUSINESS SCHOOL RBS) South Africa, A leading
business school offering commerce and management
qualiﬁcations. RBS has over 33 accredited undergraduate
and postgraduate qualiﬁcations from degrees, diplomas,
higher certiﬁcate programmes, postgraduate diplomas,
MBAs , including our distinctive Doctor of Business Administration. The institution has a footprint across South Africa
and SADC. RBS has over 13 500 alumni from 46 countries
and 5 professional endorsements.REGENT established
centers of excellence in partnership with international
organizations.
REGENT BUSINESS SCHOOL is a proud member Honoris
United Universities, the ﬁrst and largest pan-African
private higher education network committed to transforming lives through relevant education for lifetime success.
REGENT has developed the iLeadLABs, academic makerspace in response to the accelerated pace of technological
transformation and global labour market disruption. The
REGENT Enterprise Development Hub: redHUB is the
entrepreneurial development centre to fuel sustained
economic recovery at a grassroots level.
Disrupt, Rethink and Innovate are the ethos of this innovative business school preparing for the 4IR agile leaders
with an entrepreneurial mindset. Founded in 1998 REGENT
is a leading business school with 24 years of educational

excellence. www.regent.ac.za . A leading business school
offering commerce and management qualiﬁcations. RBS
has over 33 accredited undergraduate and postgraduate
qualiﬁcations from degrees, diplomas, higher certiﬁcate
programmes, postgraduate diplomas, MBAs , including our
distinctive Doctor of Business Administration. The institution has a footprint across South Africa and SADC. RBS has
over 13 500 alumni from 46 countries and 5 professional
endorsements.REGENT established centers of excellence
in partnership with international organizations.
REGENT BUSINESS SCHOOL is a proud member Honoris
United Universities, the ﬁrst and largest pan-African
private higher education network committed to transforming lives through relevant education for lifetime success.
REGENT has developed the iLeadLABs, academic makerspace in response to the accelerated pace of technological
transformation and global labour market disruption. The
REGENT Enterprise Development Hub: redHUB is the
entrepreneurial development centre to fuel sustained
economic recovery at a grassroots level.
Disrupt, Rethink and Innovate are the ethos of this innovative business school preparing for the 4IR agile leaders
with an entrepreneurial mindset. Founded in 1998 REGENT
is a leading business school with 24 years of educational
excellence. www.regent.ac.za .

PLASTIMED LIQUID PACKAGING
Plastimed Liquid Packaging is a proudly South African
story of humble beginnings and solid determination.
Plastimed honours its oath to provide its national and
international customers with tailor made, high quality
durable products at competitive prices and to ensure
that all products are delivered to you timeously, either
through our delivery ﬂeet or courier partners. With the

guidance and advice of his business savvy father and
God’s immense grace and mercy, CEO Mohammed
Rishaad Joosab has taken Platimed from a small, inconspicuous company to one that’s now supplying both
home businesses and large corporate companies locally
and internationally.
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BUSINESS PERSON FINALISTS
MOHAMMED AMRA
Mohammed Amra Is the largest independent multi franchisee in South Africa based in Durban
and a operator in Durban, Westville, Pinetown, Montclair, Bluff, Chatsworth and entire South Coast,
is master practitioner in real estate, 12 years a franchisee with Pam Golding Properties . Only
Muslim franchisee in top 5 real estate.
Recipient of many awards in Lion award in Turkey 2022 and Sally Schenk award. Just a few to name
multiyear franchisee of the year from 2012 to 2022.
During the 2021 looting was instrumental in assisting underprivileged people, during the 2022
ﬂoods fed 1000”s of people and donated 1000”s of blankets via Gift of Givers . Recently initiated the
Job Creation Drive to collate a data base of all unemployed people in informal settlements to assist
in ﬁnding jobs for them .

YUSUF AMOD BUX
Yusuf, currently 45 years young, from Port Shepstone, KZN, left school at the tender age of 12 , started his very own clothing and car sound business and was always intrigued with business. In 1997,
he rejuvenated a previously dysfunctional furniture factory, purchased raw materials, produced
furniture, delivered to his customers and repeated daily. He opened his ﬁrst retail store in Kokstad
early1998, growing to more than 40 stores within the MFA Group, with 5 new retail stores to be
added to the portfolio during 2022 (45 stores).
Multiwood also have a wholesale division supplying independent furniture retailers across the
country. Yusuf’s aim is to make furniture and appliances affordable to every individual in South
Africa, through stringent sourcing from South East Asia, Turkey and Brazil. Yusuf is also directly
involved with the manufacturing of beds and lounge suites in Port Shepstone through separate
entities as well as 4 x hardware stores in the Gauteng Province.
Yusuf is actively involved within the local and international communities in assisting with supply of
water 24/7 as well as the rebuilding of communities abroad in Indonesia, Myanmar, Syria & Jordan.
Yusuf is always up for a challenge and earlier this year summited the peak of Mount Kilimanjaro
with his family as well.

HANIF SALAT
Hanif Salat had come to South Africa from Mumbai almost 25 years ago. His dad, the late Mr Abdul
Sattar Silat had a dream to give South Africans an experience and taste of authentic Indian cuisine
and this is the motivation of Hanif opening the ﬁrst Copper Chimney.
He immediately identiﬁed a market for eastern fashion and later went on to open leading Eastern
wear brand Sabah Collection.
Through hard work, creativity, commitment and motivation as well as the support of South
Africans, Mr Salat is now the owner of established businesses nationwide. In recent he has opened
Chill Zone, a franchise of Chip n Dip and a Chill Zone (Pizza Store) in Durban that attracts and caters
for all. Hanif has been extensively involved in many community outreach programmes never
shying away from his community involvement. During the recent Covid19 pandemic he was also
one amongst the many selﬂess individuals that assisted with aid to those in need
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BUSINESSWOMAN
FINALISTS
MARIAM TAYOB CASSIM
Mariam Tayob Cassim CA(SA) is the epitome of what women in business can achieve even in
today’s difﬁcult economic climate, having launched and now co-leading a thriving sweets empire,
while creating a platform for other women to succeed.
An experienced chartered accountant, Mariam’s entrepreneurial journey began in 2005 when she
co-founded sweets manufacturing company Richester Foods and a founded the packing division
in 2014. From humble beginnings with just 45 employees, the group has rapidly grown under her
leadership to become one of the largest candy producers in South Africa with 650 employees, with
a ﬂeet of large delivery vehicles, and an aggregate of 15,000 m2 facilities space where it produces
7,000 sweets per minute, running 24 hours a day.

ROOKSANA RASHID MODAN
Rooksana Rashid Modan, CEO of Apex Development and Success Growth Coaching serial entrepreneur, Master NLP Transformation Mindset Coach, Executive Business Coach, International
Speaker, Empowerment Speaker, MC, Coaching4Kidz Coach, Business Broker, Trainer. A women of
many talents , a recipient of multiple awards Nationally and Internationally. Her experience over
the years is vast including being a former owner of a leading petroleum franchise. Her passion and
purpose is to make a difference in the lives of those she meet. Rashida loves the journey she is on
which enables her to empower, uplift and train people and our youth to be better at all they do.
Rashida has done various workshops, retreats and courses to help entrepreneurs to start, grow and
fund their business. She facilitates life balance retreats and workshops helping you overcome limiting beliefs, fear, anger, lack of conﬁdence, grief and a ﬁrm believer in life balance and getting you
to be the best version of yourself.

ZAHIDA KARA SULAIMAN

Zahida Kara Sulaiman is visionary businesswomen whose exuberant personality and ambitious
goals has allowed her to succeed in all her endeavors . She is the sole Founder of her company
Kaizen Continuous Improvement System which she established more than 16 years ago. Zahida’s
business – Kaizen aims to help other businesses prosper by providing a myriad of management
services such as Diagnostics, Quality Management Systems, and ISO 9001/14001/45001 systems.
Additionally, in 2022 she was a ﬁnalist in the Global Entrepreneur of the year awards. Aside from
her role in the business world, she is also a mother to three wonderful children and a wife to a
successful businessman. Zahida aspires to continually improve the world around her through her
business ventures.
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YOUNG ENTREPRENEUR
FINALISTS
YUSUF ARBEE
Yusuf Arbee, is the dynamo-go-getter and founder of The IV & Wellness Institute, that Yusuf started
while he was still a student studying towards his pharmacy degree. His business started with a
mere 5 patients in 2019 and exploded to over 5000 patients at the peak of the Covid-19 pandemic,
where his treatments gave patients enormous relief. What Yusuf has achieved at the tender age of
23 years, take some people a lifetime. His energy, passion and zest for life can be felt the moment
he walks into a room and his treatments are so effective that patients always return for more. Yusuf
is a qualiﬁed Pharmacist and certainly a person to keep a lookout for in the future.

TALHA MOTALA
Talha Motala is founder and CEO of Motala Perfumes. He starterd his journey in the fragrance
industry in 2010 at the age of 21 as a part time business from ﬂea market, Currently one of the
biggest perfume manuafcaturing facility in Africa with capacity of 1.2 million bootle production in
8 hours shift per month. They manage production to end user sales including private labels.
Every single store is owned and managed by them. THEY prides themselves in creating 10000+
indirect employment where customers buy and resell their products as full time jobs. By 2025
their goal is to be the biggest perfume manufacturing house in the world, with current operations
competing with Europe and middle east manufacturing facilities.

MOOSA BUX
Moosa Bux was born and raised in a small town of Port Shepstone. Moosa completed his BCom
degree at the University of Johannesburg. He went on to doing an MBA at the prestigious Gordon
Institute of Business where he was the youngest MBA graduate in his class. Moosa opened his ﬁrst
Spar Supermarket on his own at the age of 23. In 2018, Moosa founded Pedros. With his love for
business and great entrepreneurial skills Moosa created a winning recipe and a business model
which was a success, and Pedros became a member of the Franchise association of South Africa.
By 2020 Pedros had already opened its 20th store. Pedros is currently the fastest growing chicken
franchise in South Africa and is opening its 100th store next month! In just under 5 years (2 of which
have been covid) Pedros has seen tremendous growth under Moosas leadership
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PROFESSIONAL ACHIEVER
FINALISTS
YUNUS HOOSEN
Mr. Yunus Hoosen has been employed at the Department of Trade, Industry and Competition for
more than 27 years in the areas of Government Affairs, Trade and Investment Promotion, International Relations and Economic Development. Mr. Hoosen has over 20 years senior management
experience and has served as a South African Diplomat, as consul economic in Chicago USA for 5
years.
Currently at the dtic, Mr. Hoosen is the DDG/CEO of InvestSA involved in recruiting Foreign Direct
Investment into the Country, promoting Domestic Investment and Outward Investment. In
promoting Investment, he is involved in facilitating BEE transactions, investment climate reform
and partnerships with private sector.
Mr. Hoosen is the project lead at the dtic for the Presidents investment mobilization drive of a $100
bn over 5 years and part of the organizing committee of the Presidents Investment Conference.

FIONA KHAN
Fiona Khan is an award winning and internationally published author, poet, Environmentalist and
Social Entrepreneur. She is an Education Consultant, and is a scholar, and the founder of Global
Forum 4 Literacy an extension of which is the Traveling Books Project. The Global Forum 4 Literacy
has a global footprint providing free resources to 110 different countries globally for remote and
hybrid education and literacy.
Fiona Khan is a Global Goodwill Ambassador for Literacy and Humanity and is the global Ambassador for Durban, UNESCO City of Literature. She is an executive member of the UNESCO Bid Committee of UCCN in Durban and represents South Africa and Durban within the Creative Cities
Network. She is the only South African Indian author of Children's Literature with more than 20
titles and has also written the ﬁrst documented book on Indenture in Reeds of Wrath. She has also
written the ﬁrst book for children on HIV/Aids and Emotional Intelligence. She is a global trendsetter and a trailblazer who has innumerable accolades and achievements in her career. She has presently developed a groundbreaking program and model for teachers at the University of KwaZulu-Natal.

DR. SHABNAM ABDOOLA
Dr Shabnam Abdoola is a Speech Language Therapist & Audiologist with a Master’s Degree in Early
Childhood Intervention and a PhD focussed on developmental delays in young children. She has
more than 15 years of experience in both the public and private healthcare sectors as well as
through her roles as a lecturer at the University of the Witwatersrand and the University of Pretoria.
She is an active member of four international professional associations, and is the ﬁrst international
member of the Research Champion Network of the Royal College of Speech Language Therapists
in the UK. Shabnam is also an entrepreneur with a passion for innovation in healthcare, and is the
founder of Raised In Africa, an innovative digital ecosystem for parents & caregivers raising children
in Africa & globally.
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COMMUNITY BUILDERS
BUILDER
COMMUNITY
AHMED PARUK
Ahmed Paruk is one the founder members of
the Islamic Burial Council which was formed in
1998 and has served as a Chairman. The purpose
of the Islamic Burial Council was to engage with
all the role players and bring all the Muslim
Burial Societies under one umbrella body.
The IBC has 39 members in KZN
Mr Paruk’s main function is to engage with all
the government. Departments to expedite burial
& post mortems for all religions and race i.e:
Department of health
Department of Home Affairs
South African Police Services
Justice Department
Mr Paruk also represents the following organisations:
Home Affairs, undertakers, Forensic Medicine &
Police, known as HUMP, which he serves as Vice
Chairman.
United Clothing & Textile Association(UCTA)
serves as a Chairman

Mr Paruk was on the board of Diabetes South
Africa.
Joined political party, Actionsa as PR councilor
in September 2021, in his short term with the
party he accomplished the following
THE KZN FLOODS: He went to the length &
breath of Ethekwini by air to assess the damages
JOJO TANK: He installed, via his contacts a Jojo
tank for the Phoenix Mortuary so that Post
Mortems could be done for the victims effected by the ﬂoods
RELIEF: Provided relief for the following
regions, UTHONGATHI, water &residence &
throughout the the Ethekwini region. MARIANHILL, ISIPINGO, CHATSWORTH, INANDA &
assisted in providing Mattress, blankets and
1,222million litres of water.
DISABILITY FORUM: Provided wheelchair for 10
year old disabled child & clothing.

Eden Group of Companies holds a position of Mr Paruk is also involved in various other OrganiCEO, with a staff of 100
zations & welfare work, which he is very passionate about.

ASHREF ISMAIL
Ashref Ismail is a selﬂess patriot, with a deep
appreciation for the South African political and
socio-economic landscape. He is a motivated
change agent with a bias for action and results,
particularly in the challenging transport, road
safety and trafﬁc management sector.
He is passionate about empowerment and
capacity development especially within the
disadvantaged communities which is his major
focus. He holds qualiﬁcations in teaching, public
relations, freelance journalism, professional driving, trafﬁc policing and occupational training
and development. He is currently completing
his MBA. He is a freelance journalist/radio broadcaster, part-time lecturer, full time road safety
practitioner and a performance coach.

member of colour to win the motoring journalist
of the year contests four times, meeting the late
great Madiba on two occasions, during which,
he successfully recorded Arrive Alive safety radio
messages by then President Nelson Mandela.
He has won numerous awards locally and also
had the honour of representing South Africa at
the World Health Organization (WHO) in Geneva
in 2013. He was instrumental in securing the
International Driver of the Year Contest for the
ﬁrst time ever on African soil in 2012.

He has successfully served, transitioned and
excelled in community, government and business roles making transport and road safety his
central focus. He continues to build bridges
across various sectors and communities
His career highlights include being the ﬁrst through the common objective of “safer roads
black and youngest member of the SA Guild of lead to prosperity” theme.
Motoring Journalists in 1986 and being the ﬁrst
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COMMUNITY BUILDERS
BUILDER
COMMUNITY
YASIERA MAHOMED-SULIMAN
Yasiera, is an optometrist by qualiﬁcation but a During the second wave Yasiera was actively
humanitarian by profession.
involved in the set up of the Ahmed Al-Khadi hospital’s triage tent facility in Durban and subsequently
Yasiera has actively served on various committees at the triage tent facility at the Helen Joseph hospital
schools where her children schooled, she is present- in Gauteng during the third wave. Thousands of
ly the Chairperson of the Durban Branch of the IMA frontline health workers were clad with CSN's PPE
and a board member of the IMA-Baytul Nur Trust. kits and when masaajids opened their doors for
She is also the founding member and chairperson of prayers, over 200 masaajids throughout SA were
the Caring Sisters Network commonly known as equipped with CSN sanitizer kits. The National
CSN, a philanthropic women’s organisation involved IMASA re-usable cloth facemask campaign was
in social welfare, relief locally and internationally, spearheaded by Yasiera in Durban, with Durban
feeding schemes of over 1500 children daily, distributing just over 75 000 cloth masks nationally.
empowerment projects, bursaries, boreholes, upliftment of township schools and madressas and edu- Yasiera is also founding member of the IMA-Durban
cational projects in underprivileged areas.
Optometry clinics and the head co-ordinator of
IMA-Durban's cataract programme. She also runs
Yasiera‘s efforts, through Almighty Allah's grace and the Gift of Sight Programme for CSN, providing free
mercy, have positively impacted thousands of lives spectacles for the indigent and the poor. At the
within South Africa and beyond. Before SA went into helm of the KZN April 2022 catastrophic ﬂoods,
hard lockdown, CSN had already identiﬁed the chal- Yasiera and her CSN team took the lead in providing
lenges ﬁnancially strained South Africans were blankets and mattresses.15 000 blankets and 5000
going to experience. Within just the ﬁrst week of mattresses were channelled to ﬂood victims via
lockdown CSN with special permits had already partnering relief organisations who were on the
distributed R1million worth of food parcels to com- ground. Yasiera‘s passion to serve, give, assist and
munities in need. CSN's Covid 19 food aid campaign make a difference crosses all boundaries.
started in March 2020 and continues nationwide to
assist with food insecurity. The spend has exceeded As she says:
R25 million. When hospitals were overﬂowing and "We strongly believe that Almighty Allah does us a
covid positive patients needed oxygen, Yasiera drove favour by choosing us and resourcing us to serve his
the CSN/ IMASA home-based oxygen campaign in creation so it behoves us to try our best to fulﬁl
Durban. By the third wave CSN had acquired just Almighty's favour."
about 500 concentrators which were available on
loan nationally.

AZHAR VADI
Azhar Vadi is currently a member of the Salaam
Foundation team. He is a co-director alongside
Fatima Sookharia and Zaheer Pahad. Alhamdulillah,
together they have pioneered a developmental and
humanitarian aid organisation with a keen focus on
agriculture. Established in 2016, Salaam Foundation
has done work both nationally and internationally.
The organisation has covered often forgotten and
ignored lands such as Somalia, Chad, people from
the Central African Republic and most recently
Madagascar and Yemen. They also have ongoing
projects in Syria and Palestine.

banks of the Vaal Dam in the Free State province.
All of this operated and run by a dedicated group of
staff members numbering just 5 in total, proving
that hard work combined with technology and
innovation, can bring about signiﬁcant changes to
the world.

In South Africa, the Salaam Foundation team has
set up a city based farm in the heart of a residential
area called the Farm in the City. Here they produce
organic and hydroponic veggies both for distribution and sale to the public. On a larger scale they
have engaged in cattle farming and have established what is called the Farm at the Dam on the

Going forward the organisation hopes to see and
drive a mindset shift in the sector away from the
packaging and delivery model to one where the
actual tools of production along the entire food
production line can be under the guardianship of
those who have the welfare of people at heart and
not only proﬁt.

Azhar Vadi has drawn strongly from his earlier years
in the Islamic and mainstream media space to effectively communicate the objectives and goals of
Salaam Foundation as a humanitarian and development agency.
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Board Express

Leading Board Timber & Hardware Store
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Pine Timber MEGA STORE
10 Palmfield Road, Springfield Park | Tel: (031) 579 3401

DOORS

CUPBOARD
FITTINGS
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Farm in the City - join
the fight against
hunger.

We do hydroponics, aquaponics
and organic ground planting.

Our produce is distributed
to those in need and can
also be purchased by the
public.
072 122 8400

@farminthecity_za

@farminthecity.za

92 Xavier Street | Robertsham | Johannesburg
A project of Salaam Foundation

FRANKE SINKS BOSCH & POWER
TOOLS SUPPLIER
& MIXERS

CLINIC

BABY ESSENTIALS

MOBILITY AIDS

SELF MEDICATION

DAILY ESSENTIALS

MULTIVITAMINS

SERVING OUR COMMUNITIES HEALTHCARE
NEEDS FOR OVER 39 YEARS

www.sparkport.co.za
WE DELIVER
TO YOUR DOOR
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MINARA CHAMBER OF COMMERCE
2022

MINARA GOLF DAY
PRIZE GIVING

MINARA GOLF DAY
BUSINESS NETWORKING ON THE COURSE

BUSINESS DEVELOPMENT - MEETING
WITH THE US ECONOMIC COMMITTEE

CORPORATE BRANDING AT EVENTS
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MINARA CHAMBER OF COMMERCE
2022

LEVERAGING DATA FOR YOUR BUSINESS
WEBINAR

BUSINESS IN MAURITIUS
SEMINAR

MEETING WITH THE AMBASSADOR OF
PALESTINE HE MS HANAN JARRAR

WOMEN IN BUSINESS
TRAINING FACILITATORS
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MINARA CHAMBER OF COMMERCE
2022

MINARA PATICIPATION
AT NETWORKING EVENTS

CONSUMER PROTECTION
WEBINAR

MINARA PATICIPATION
AT NETWORKING EVENTS

WOMEN IN BUSINESS TRAINING
IN PARTNERSHIP WITH MUSIAD SA
AND TIKA ( TURKISH FORUM)
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